HRK Hochschulrektorenkonferenz
Die Stimme der Hochschulen

13.2.2026

Author
NEHLS, Kimberly

Title

Presidential transitions during capital campaigns

Publication year
2008

Sour ce/Footnote

In: International Journal of Educational Advancement. - 8 (2008) 3-4, S. 1987218, Intranet:
N:\Intranet\Bibliothek\V erschiedene Vol ltexte\International Journal of Educational
Advancement\Nehls Presidential transitions International journal of educational advancement 8
(2009) 3-4.pdf

I nventory number
27423

Keywords
Hochschulmarketing ; Hochschule und Offentlichkeit ; Ausland : USA : Finanzierung, Stiftungen ;
Ausland : USA : einzelne Hochschulen

Abstract

In the past few decades, capital campaigns at institutions of higher education have increased in
duration, while collegiate presidential tenures have been doing just the opposite. Turnover in the top
post was frequent, even during major fundraising campaigns. Before this study, presidential
transitions during campaigns had not been previously analyzed. Therefore, the objective of this
exploratory study was to better understand presidential transitions during capital campaigns from the
perspective of the chief development officer (CDO) who maintained continuity. Nine CDOs, who
experienced presidential transitions during campaigns were interviewed to better understand their
experience. The strategies for dealing with a presidential transition during a campaign included (a)

providing input in the selection of the new president; (b) communication with constituency; (c)
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education of the incoming president; (d) involving the new president in the campaign right away; and
(e) creating new funding priorities. Recommendations for a CDO dealing with a change in leadership

during a campaign have been outlined in this paper. (HRK / Abstract Gbernommen)
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