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Abstract

Is the corporate world a true consumer of global talent? The impact of globalization on businessis
obvious and therefore the need for more cultural savvy staff is apparent. Does the Higher Education
sector need to follow the business world?s lead or are HE institutions in the driver?s seat at all times
when it comes to priming graduates who are able to work across continents? This article will ook
more in-depth on the skills gained by a study abroad experience and how to turn the experience into
an advantageous skillset for the global workplace. However, the main focus is on corporate employers
across the globe and how they see the link between Higher Education and the global world of work.
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