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BenefitsooRRankings

More collaboration fostered with renowned Brandingand visibility Globalization

academianstitutions
Thru publicity from news providers, QS and Attract quality foreign studentsand

1. Research developmentattract international UCSI websites, corporate presentations in faculty members to enhance
partners to undertake high impact research of meetings and conferences, it generates campus diversity and & (0 dzR S
potential academic or commercial values. Eg, interests and inquiries from various parties internationalperspective

research attachment, joint publications and etc. as follow;

2. Academic development opportunities to 1. Enrolment agents To date, UCShosted studentsmore
expand academic partnerships with wotteading 2.Parents and studen_ts e than 3_000 s'Fudents from over 110
institutions. Eg, visiting professor, adjunct professor,3- Qovernment agencies (ministerial countries, with steady increase of
external examiner and etc. projects) 10-15%eachyear

4. Industrial partners (commercial projects)
Hence boosting our enrolment numbers,
4. Franchise programsmore collaboration funding from government agencies and

partners interested to offer our programsi.efrom O2 YLJ y & Qa._ NBE Sy dzS o

Turkey, Myanmar, China, Vietnam).

3. Exchange students and faculty members
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BenefitsooRRankingcontinued

Improve organizational internal quality and Enhance employability of graduates
standard

More top companies and muitiational corporations (MNCSs)
Rankings measurement and indicators highlight keen to recruit UCSI students.
areas needing continuous improvement. This
resulted in the bar being raised, driving the internal b cp P 0:"> 2F GKSY aldAaFTASR gA0K
guality and standard within an organization. internship while 97.8% indicate they would hire UCSI students as

a staff member.
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AudiiencerOR Rainkings

ACADEMICS ALUMNI

PROSPECTIVE

(INTERNATIONAL)

STUDENTS

PROSPECTIVE

PARTNERS GOVERNMENT

SCHOLARSHIP CURRENT UNIVERSITY
PROVIDERS STUDENTS LEADERS

Source: QS Intelligence Unit
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Media tmpactf ofaRankings

MEDIA IMPACT

Iracked Documents Estimated Reach Social Exposure
Total: 73.5k Total: 64.8b Total: 74.7k
18.6b
a h i ;
Qs Qs Qs
Source: Meltwater Metrics - 20 April 2017 - 20 April 2018
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Importanece of Reputation

QS\Warld universitia Rankings and THE\World-tiniversitygRankings

- WORLD
UNIVERSITY Total: 50% ."-IE WERSTY
~—" RANKINGS
Academic reputationf 40 Teaching Reputation survey 15
Employer reputation 10 Staff to student ratio 4.5 \
Faculty student ratio 20 Doctorate to bachelor ratio 2.25 Total: 33%
Citations per faculty 20 Doctorate awarded to academic staff ratip 6
International student 5 Institutional income 2.25 /
International faculty 5 Research Reputation survey 18
TOTAL 100% Research income 6
Research productivity 6
AReputation Y Ran &Ry v — _ £
International outlook Proportion of international students 2.5
A Cohesive efforts are required to ensiie P ettt e ey o
improvement in other indicators _ International collaboration 2.5
Industry income 2.5
TOTAL 100%
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Note:
RO i ndicates scores and ranks not published on TopUniversities.com



