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Utrecht University
Working towards
a better world

Monique Mourits
Director Communications & Marketing



We are a wide- range, international

research university of high standing
Established in 1636.
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Education
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STUDENTS

31,000

20,000 Bachelor
11,000 Master
2,510 International
100 Nationalities



About our reputation



Reputation and Brand
research by llluminate
Consulting Group
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Daniel Guhr

Managing Director - llluminate Consulting Group - United States




UU Publications vs Citations vs Reputation (2007-18)
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Key Findings

A UU is a respected university. It is believed to be a solid and
contentious contributor to science, research and teaching.

and gl obal | mpact

A UUAs brand
output and actual capabillities.

A UU is missing high impact stories, a systematically planned
out global footprint and a culture which actively puts UU first.
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Key Findings

A UU will have to consider a cultura
global university landscape: Branding, system and data-
driven engagement models, and rankings strategies are
not in conflict with an academic mission zthey in fact
serve as crucial enablers.



One brand

98

We established a

branding policy and are
Implementing ; from 98
BrandsA and | ogoA
found in our university, we

are on our way to only one
Utrecht University brand
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International media

We made a strategy on

International media

relations; and started <
Increasing the amount of

countries in which UU is

visible
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Alumni abroad

We invested in mapping
out our alumni more and
more. This resulted, among
other things, in volunteers
abroad who are active and
committed to UU.
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10,686

11,903

September 2016

September 2018
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International student
recruitment

We invested in intensive
and personal international
student recruitment. For
example through this tool
with which international
students can talk to
current students and ask
guestions.

Thomas

Methodology and Statistics for the
Behavioural, Biomedical and Social
Sciences MSc

| COME FROM
England, UK ==

PREVIOUS STUDIES

Psychological Theory and Practice

ABOUT ME

Although crazy about data science and
statistics, | am a passionate ab...

Shuyuan
Media, Art and Performance Studies MA

| COME FROM

Xinyang, jalFEE P E

PREVIOUS STUDIES

Creative and Cultural Industries: Curation,
Exhibition and Events

ABOUT ME

Hey, this is Shan, | am 22 years old and
currently a first-year studen...




Claiming succes better

We started claiming his

succes better. And that of
others.



